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About the region 
Starbucks has been honored to serve customers in the EMEA since we opened the region’s first 
store in in London in 1998. Starbucks now has over more than 20,000 partners in 2,000 stores in 
37 countries – reaching from Norway to Oman, Portugal to Russia.  
 
Countries: Austria, Bahrain, Belgium, Bulgaria, Cyprus, Czech Republic, Denmark, Egypt, 
England, Finland, France, Germany, Greece, Hungary, Ireland, Jordan, Kuwait, Lebanon, 
Monaco, Morocco, Netherlands, Northern Ireland, Norway, Oman, Poland, Portugal, Qatar, 
Romania, Russia, Saudi Arabia, Scotland, Spain, Sweden, Switzerland, Turkey, United Arab 
Emirates, and Wales. 
 

2013 Youth Leadership Grants 
 United Kingdom: UK Youth helps young people to learn the skills and competencies 

they need for life. Now in its fourth year, Starbucks Youth Action has supported more 
than 260 youth-led projects in the UK – from setting up a foundation to help children 
with long-term illnesses to introducing bee-hives to an inner-city park. 

 

Community Efforts 
 Community Service: Starbucks partners and customers in the region contributed more 

than 236,000 hours in 2013 to projects in their communities. 
 

 United Kingdom: Starbucks apprenticeship program offers young people in the UK the 
opportunity to start a retail management career.Starbucks has committed to offer 
1,000 apprenticeships by the end of 2014, and has already hired 500 apprentices. We 
hope to create 5,000 new jobs and open 300 new stores over a five year period, and 
builds on the £1.5 million we already invest every year in training our partners. 
 

 Jordan: Launched in 2012 by the International Youth Foundation (IYF) and Starbucks, 
BADIR (‘take the initiative’ in Arabic) is a three-year program designed to equip young 
Jordanian leaders with the knowledge, skills and resources they need to strengthen and 
scale up their existing social change projects. The program has selected 45 youth 
leaders from around the Kingdom who have already initiated their own social 
innovation projects. BADIR fellows receive training in a variety of skills, along with 
ongoing mentorship from knowledgeable individuals and organizations in the 
community. Through BADIR’s social innovation fund, the fellows have each received 
$5,000 to help strengthen their initiatives. These young innovators also benefit from 

 



the connections they make to other youth leaders in Jordan, and across IYF’s global 
network of roughly 900 young social innovators in more than 70 countries. 

  

Environmental Store Design 
The EMEA region has 18 LEED certified stores as of January 2014, including France (Disney 
Village’s LEED Platinum store), Germany, Netherlands, Portugal, Spain (Palace Madrid’s LEED 
Platinum stoes), and the UK (9 stores). 
 

Farmer Support 
Africa is the birthplace of coffee and the source of many of Starbucks most distinctive coffee 
offerings and cocoa used in our beverages. Starbucks opened our first Farmer Support Center in 
the region in Kigali, Rwanda in 2009, followed by Mbeya, Tanzania in 2011 and Addis Ababa, 
Ethiopia in 2013. 
 
We also support farmers and their families in the Africa region through millions of dollars in 
farmer loans and programs to strengthen local economic and social development. 
 
HIV/AIDS: Since launching our partnership with (RED)™ in December 2008, Starbucks has 
contributed more than $11 million to the Global Fund to help those living with HIV/AIDS. 
Starbucks continues to support and drive contributions to the Global Fund while raising 
awareness toward an AIDS Free Generation by 2015. 
 
ETHOS WATER FUND: Starbucks also helps families gain access to clean water through the 
Ethos Water Fund. Through the sale of Ethos® water sold in the United States, we have raised 
more than $6 million to date to help communities in Africa and around the world. 
 
CLEAN WATER: In the Sidama region of southern Ethiopia, Starbucks has been engaged in a 
two-year $500,000 project with PCI (Project Concern International) that began in February 2012 
to improve the health outcomes of coffee farmers and their communities. In early fiscal 2013, 
Starbucks awarded a two-year $500,000 grant to make clean drinking water and safe sanitation 
solutions available and accessible to in southwest Tanzania’s Mbeya District. 


